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UHaeKc noTpomaykux nujeHa y bocau u Xepuerosunu, maj 2022
Consumer price index in Bosnia and Herzegovina, May 2022

Y majy 2022.roauHe 3a0M/beKeH pacT HUBOA
nyjeHa

llujene npousBoza U ycjayra Koje ce KOpPUCTe 3a
JIUYHy mnoTpouiwy y bBocHu u XeplieroBuHu
MjepeHe UHJEKCOM MOTPOLIaYKUX LiMjeHa, Y Majy
2022.ropvHe y O4HOCY Ha NpPEeTXOAHU Mjecel, y
MPOCjeKy cy 3abu/bexxkuie pacT HUBoa 3a 1,1%.

Buile 1jyijeHe y roTOBO CBMM OJje/bIiUMa.

[locmaTpaHo Do ojje/bLUMa IpeMa HaMjeHU
notpouitbe (COICOP), y majy 2022. roauHe y
OJHOCY Ha MNpeTXOJHU Mjecel, y IMpOCjeKy je
3abu/beKeH pacT LMjeHa y ofje/bLiuMa XpaHa U
0e3asKkoxXoJHM Hanuiu 3a 1,8%, CraHoBame U
pexujcku uspany 3a 0,4%, Hawmjewrraj u anmapatu
3a gomahuHcTtBO 3a 1,2%, 3apaBctBo 3a 0,2%,
[IpeBo3 3a 1,4%, Pexpeanyja u kysatypa 3a 0,5%,
O6paszoBawe 3a 0,2%, PectopaHu u XoTenau Te
Ocrana gobpa u ycayre 3a 0,8%.

Huxe nujeHe y oajesbky Oajehe u o6yhe

[locmaTpaHo Do ojje/bLUMa IpeMa HaMjeHU
notpouitbe (COICOP), y majy 2022. roauHe y
OJHOCY Ha MNpeTXOJHU Mjecel, y IMpOCjeKy je
3abusberxeH naj nuyjeHa y ogjesbky Onjehe u obyhe
3a 0,2%.

Ha roaummeM HUBOY y NPOCjeKy 3a0H/beKeH
pact HuBoa nyjeHa oj, 14,4%

HuBo unujeHa y Mmajy 2022.rogvHe y OJHOCYy Ha
WCTU Mjecel] IpeTX0/IHe FroAMHe BULLH je 3a 14,4%.

[lpocjeyHn pacT UUjeHa 3abU/bEXEH je y
ofjessiiMa XpaHa U 6e3a/IKOXOJIHM HalULM 3a
22,7%, Anxkoxonna nuha u payBaH 3a 0,6%,
CTaHoBake U pexujcku usgand 3a 11,3%,
Hawmjeitaj, anapaTtu 3a fjoMahMHCTBO U peJOBHO
oapkaBawe kyhe 3a 8,1%, 3apaBcTBo 3a 1,3%,

In May 2022, on average, price levels recorded
an increase

By divisions of COICOP classification in May 2022
compared to previous month, price level recorded an
increase by 1,1%.

Higher prices in almost all divisions

By the divisions of COICOP classification, in May
2022 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 1,8%, Housing and utilities
by 0,4%, Furniture and furnishing by 1,2%, Health
by 0,2%, Transport by 1,4%, Recreation and
Culture by 0,5%, Education by 0,2%, Restaurants
and Hotels and Other goods and services by 0,8%.

Lower prices in the division of Clothing and
Footwear

By the divisions of COICOP classification, in May
2022 as compared to the previous month, the price
index decreased in division Clothing and Footwear
by 0,2%.

On annual level, on average, price levels
increased by 14,4%

The price level in May 2022 as compared to the same
month of the previous year increased by 14,4%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
22,7%, Alcoholic beverages and tobacco by 0,6%,
Housing and utilities by 11,3%, Furniture and
furnishing by 8,1%, Health by 1,3%, Transport by



IlpeBo3z  30,3%, KomyHnukauuje 3a 0,8%,
Pekpeannja u kysatypa 3a 6,3%, O6pa3oBame 3a
0,7%, PectopaHu u xoTesu 3a 8,6% Te Octana
Jlobpa u ycayre 3a 5,2%.

[IpocjeyHu naj uujeHa je 3ab6UbEXEH Y OJjjeJbKy
Opjeha u o6yha 3a 5,0%.

30,3%, Communications by 0,8%, Recreation and
Culture by 6,3%, Education by 0,7%, Restaurants
and hotels by 8,6% and Other goods and services by
5,2%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 5,0%.



HWHAeKC NOTpoIIaYKUX BUjeHa npema Kiacupukanuju COICOP y majy 2022. roguHe

The Consumer Price Index by COICOP classification in May 2022

§ o V 2022 V2022 V2022 1-V 2022 V2022 V2022 Divisi §
S AjemaK IV 2022 V2021 XI12021 -V 2021 #2021 #2015 tviston S
00 yKy[[aH HUHAEKC 101.1 114-4 109.0 110.6 113.2 115.6 Total Index 00
0 | Xpanau 101.8 | 1227 115.2 116.7 121.8 129.6 | Foodandnon- ) 01
e3aIKkox. nuha alcoh.beverages
0L1 | Xpana 101.8 123.5 116.0 117.1 122.7 130.8 | Food 011
012 | Besam muha 101.7 | 1163 108.3 113.7 114.5 119.3 | Non-ale.drinks | 01.2
02 AnkoxosiHa nnha 100.0 100.6 100.7 100.6 100.7 132.8 Alcoh.beverages | 02
M AyBaH ‘ : ‘ : : : and tobacco
02.1 | AnkoxosiHa nuha 100.0 102.6 103.5 102.5 103.2 105.0 | Alcoholic drinks 02.1
02.2 | Aysan 100.0 100.0 100.0 100.0 100.0 143.]1 | Tobacco 022
03 Opgjeha u o6yha 99.8 95.0 98.4 94.0 97.5 52.8 Clothing and 03
i : i i i i footwear
03.1 | Onjeha 99.5 95.2 98.1 94.9 97.7 54.5 | Clothing 03.1
03.2 | O6yha 100.7 94.5 99.3 91.9 96.8 49,2 | Footwear 032
04 CraHoBame€, BOJA, Housing, water, 04
enextp. evepruja, | 100.6 | 111.3 101.5 108.5 107.7 115.8 | electricity, gas
rac v Jpyru esep. and other fuels
04.1 | HajamHuHa 100.0 103.6 101.6 103.8 103.9 122.6 Actual rentals for | 04.1
' ' ' ) ) ) housing
04.3 | OppxaBame U 101.6 110.6 107.7 107.5 109.9 113.2 | Maint. and repair | 04.3
ToNpaBKa CTaHa ' ' ' ) ) ) of the dwelling
04.4 | BogocHabaujeBame Water supply 04.4
oS | 100.7 | 105.2 100.7 104.8 104.4 109.6 |
ycayre miscellaneous
04.5 | EnexTpuyHa Electricity, gas 04.5
enentai. tac 1 100.6 | 113.0 101.3 109.6 108.5 116.5 | Leroow 838
ApYTH eHepreHTH
05 Hawmjemrraj, Furnishings, 05
amaparTH 3a oM. ¥ household
enoamo o, 101.2 | 108.1 104.6 106.0 107.2 102.5 | couip.and
Kyhe rout.maint. of
the house
05.1 | Hawmjeuwrraj, Furniture and 05.1
nokyhcTso, Tenucy 101.0 110.8 104.8 110.1 109.8 108.7 | furnishings,
Y ocTajie HoJHe carpets and other
IPOCTUPKE floor coverings
05.2 | Texcrunu 99.8 101.7 100.9 101.3 101.4 92.2 | Household 052
Npou3BoAH 3a Kyhy textiles
05.3 | Anaparu 3a oM. 100.7 102.7 101.2 101.4 102.1 94.8 Household 05.3
: : : : : : appliances
05.4 | CrakyieHO U CTOJIHO Glassware. 05.4
hoeyhe 101.3 |  104.2 103.2 103.1 104.2 93.6 | posware:
household
055 | Anaru onpema sa 101.0 | 107.2 105.2 104.3 106.4 107.4 | Toolsand 05.5
kyhy u 6awty equipment for
05.6 | Jo6pau ycayre 3a Goods and 05.6
oo 101.4 | 108.6 105.3 105.7 107.5 101.3 | soocsare
oApaBame Kyhe routine
06 | 3apascrso 100.2 | 101.3 100.9 101.1 101.1 107.9 | Health 06
06.1 | MeaMIMHCKH Medical 06.1
NPOU3BOAH, 100.2 101.1 101.4 100.9 101.1 112.0 | products,
nomMarasna u appliances and
ompemMa equipment
062 | 3apascr. yeayre, 100.2 | 1017 100.3 101.6 101.4 101.5 | Outpatientserv. | 062
0CUM GOJTHUYKHX
063 | Bomumuke ycayre 1000 |  100.0 100.0 100.0 100.0 105.3 | Hospitalserv. | 063
07 | Mpesos 1014 | 1303 120.3 122.7 127.3 133.7 | Transport 07
07.1 | Kynosuua soswra | 100.8 |  103.6 1023 103.3 103.3 100.8 | Purchase of 07.1
vehicles
07.2 | Ynotpeta npes. 101.7 | 1368 124.3 127.8 132.9 140.4 | Overationof | 072
cpejcraBa personal
073 | Venyre mpesosa 1001 | 1142| 1108 | 1088 | 1134 |  124.1 | Transport 073

services

*Hacmasak maé6ese




§ o V 2022 V2022 V2022 1-V 2022 V2022 V2022 Divisi §
S AjemaK 1V 2022 V2021 X112021 1-V 2021 92021 #2015 tviston S
08 | Komymukanwje 100.0 | 100.8 | 1009 | 100.5|  100.8 97.4 | Communication | 08
08.1 | IMowTaHcke ycayre 100.0 100.1 100.1 100.1 100.1 100.1 Postal services 08.1
08.2 | TesnedpoHckau Telephone and 08.2
o st 100.2 97.1 100.5 97.1 98.6 63.6 | furei soutoment
08.3 ::ﬁ:i’::cc';in‘;m 100.0 101.0 101.0 100.7 101.0 100.2 Z’;’;’(‘;’;iv‘j:i 083
| e ia 100.5 | 106.3 104.5 105.3 105.5 111.8 | Recreationand | 09
| ™ 99.9 | 1019 97.6 103.7 100.7 76.2 | Audio-uc photo | 091
p. and inf. process.
ompemMa equipment
09.2 | Ocrana TpajHa Other major 09.2
Aoﬁpa 3a pekp. 1 1000 1048 1000 1035 1025 1077 durab[esfor recr.
KyJATypy and culture
09.3 | Ocranu npegmeTu Other recr. items 09.3
Y onpeMa 3a and equipment.
e caury | 100.2 | 108.8 109.5 105.0 109.2 101.9 | o
Y KyhHH Jby6UMIH
094 | Yeryre pexp. 100.2 | 104.0 102.4 103.1 103.3 119.3 | Recreationaland | 09.4
09.5 | HoBuHe, Kibure 1 Newspapers. 09.5
e e 101.0 | 109.2 107.0 108.1 108.2 116.2 | Newspape
stationery
09.6 | Maxer apasc. 100.3 105.3 101.2 105.7 101.5 109.2 | Packageholly. | 096
10 | O6pasosame 100.2 |  100.7 100.5 100.4 100.6 102.9 | Education 10
Dpeacorcio u 1014 | 1054 103.9 103.0 104.8 116.5 | by and
101 o6pasoBame education 101
102 | Cpeamwoumxoncko 100.0 100.1 100.0 100.1 100.1 98.6 | Secondary 102
’ o6pasoBame education ’
10.4 | YHHBep3UTETCKO High school and 104
oSpazoBase 100.0 | 100.0 100.0 100.0 100.0 101.3 | universiy
education
10.5 | OGpasoBamwe Education n.d. by 10.5
horemmmanono | 100.0 | 100.7 100.3 100.6 100.6 104.5 | o
HHUBOY
1| Pecropanun 100.8 | 108.6 | 1056 | 106.5| 108.0 |  113.5 | Restaurantsand | 11
11.1 | Ycayre ucxpaHe 101.0 109.7 106.3 107.4 109.0 116.2 | Catering services 11.1
112 | Yeyrecwjewraja | 100.1 | 101.5 101.2 101.2 101.6 98.2 | Accommodation | 112
12| Ocrana sodpau 100.8 | 1052 | 103.6| 103.8 | 1049 |  103.9 | Ohergoodsand | 12
12.1 | Jlnana wera 101.4 108.5 105.9 106.0 107.9 106.8 | Personal care 121
123 | /1 12.3
TpyTe Hamere 1005 | 102.5 103.2 100.8 103.1 90.8 | personal effects
n.e.c.
125 | Ocurypamwe 100.0 100.0 100.1 100.0 100.0 97.6 | Insurance 125
126 | Sunancrjere 100.0 |  105.9 105.0 105.8 105.8 121.3 | Financial services | 12.6
127 | Ocrane ycnyre 100.3 | 102.1 101.1 102.5 102.1 104.4 | Otherservices | 127

n.e.c.




METO/ZOJ/IONIKA YIIYTCTBA

JedvHunyja HHAEKCa NOTPOIIAYKHUX IIUjeHa

HUHAEeKC NOTPOIIAYKUX LUjeHa MpefcTaB/ba Mjepy
IpoMjeHa LUjeHa NpoM3BOJa U yCayra Koje
JloMahMHCTBa KyIyjy paZy 3a/l0BOJbeHa CBOjUX INYHHUX
norpeba Ha eKOHOMCKOM TepuTopujy bocHe U
XepLeroBuHe.

HamjeHa

CBpxa NpHUKyI/babka NMOTPOLIAYKUX LUjeHa y bocHuU U
XepLeroBuHH je fobujame Mjepe HHOIALHje V 3€MJbH,
entutetuMa u [uctpukry bpuko. [lopes Tora nugekc
MOTPOLIAYKHUX LiMjeHa ce KOPUCTU M 3a yckaahuBamwe
IJ1aTa ¥ 3apajia y CKJIaJy ca KOJIEKTHBHUM YTOBOPHMa,
Te NIeH3Uja U ColjujaTHUX JjaBamba. Takohe ce KOpUCTHU U
3a O4yBalbe BPUjeJJHOCTH KOJ, yroBopa C UHAEKCHUM
KJay3yJsama, oMoryhyje nopehemwe crona uHdJialyje c
JpyruM 3eMJ/baMa, oMoryhyje nopebhemwe KpeTamwa
LiMjeHa yHyTap 3eMJ/be HM3MeDy NojeIMHUX perdoHa U
CIy’)KM Kao OCHOBa 3a JedJallMOHUparbe INOojeUHUX
MaKpOeKOHOMCKHX arperara y CTaTUCTULIU
HalMOHAJHUX payyHa U y ApyTe CBPXe.

UHJeKC nOoTpolIAaYKuX
XepueroBuHu

nyjeHa y bBocaum wu

WHpekc noTpolaykux nujeHa y bocHu u XepLeroBuHu
padyHa ce Ha 6a3M pelpe3eHTaTHBHE JIMCTe IPOX3BOJA
kojy y 2022. roguHu 4uHM 613 npousBoga. CBakor
Mjecelja NpUKyI/ba ce oko 21000 uujeHa Ha yHanpuje,
JedUHMCAaHOM Y30pKY NPOJAjHUX MjecTa Ha JABaHAeCT
reorpadCcKyx JoKaluja.

O6yxBaT MHAEKCa

lFeorpadcku oGyxBat. llujeHe ce NpUKyI/bajy Ha
JIBaHaecT Jiokaluja (rpazoBa) y 3emsbu (Bama Jlyka,
Bbuxah, Bujesbuna, Bpuko, /lo6oj, UcTtouno Capajeso,
Mocrap, [Ipujenop, CapajeBo, Tpebuwse, Tyssa, 3eHuLa)
oflabpaHUX IpeMa KpUTepHjy Opoja CTAaHOBHUKa U
BUX0BOj y/a03U Yy TreorpadckoM MOJApYyYjy KojeM

npunazajy

O6yxBat mnpousBoja. 06yxBaheHU Cy HajBaXKHUjU
NPOM3BOJHU U YCIyTe Koje KyIlyje CTAHOBHULITBO pajy
duHanHe mnoTpoue. O6yxBaT pAobapa U yciayra
pefoBHO ce peBUAMpa Ja OU ce oyyBaja
penpe3eHTAaTUBHOCT JIUCTE NMPOU3BOZAA C 063UPOM Ha
yKyce NOTpollaya U HUXOBe HaBHUKe Y MOIJefy
KyIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used
as a measure of inflation in state, entites and District
Brcko. It can be used as an indicator of values with
index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2022 consisting of 613 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected in
12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of final
consumption are included in the index. The coverage of
goods and services is reviwed regularly in order to ensure
the representativnes of the basket with respect to the
consumer tastes and purchasing practices.



CHuUMame 1MjeHa

CBe 1yjeHe ce MPUKYIJbAjy JIOKAJHO HAa HA4dWH Ja
CHUMAaTeJ/bU OJi EHTUTETCKUX 3aBO/a 3a CTATUCTUKY U
Arennuje 3a cratuctuky bBuX pgob6ujajy jacHe
cnenudukalyje Ha3uBa npousBoja u weroe COICOP
mudpe Te jeJUHULIE Mjepe Koje Tpebajy IpoMaTpaTH Ha
TepeHy. CHMMaTe/bM Ha OCHOBY THUX HHQOpMaLyja
CaMOCTaJIHO OMpajy KOHKpeTaH INpoM3BOJ, uujy he
L[MjeHy CHUMAaTU Ha ojJpeheHoM mnpojajHOM MjecTy.
CHyUMaTes/b Mopa M3abpaTH KOHKPETHH NPOU3BOJ, Y
CKJIaJly Ca KpUTepHjeM Hajlipo/iaBaHujer NpoM3Bo/Ja Ha
JaToM mpojajHoM Mjecty. [la 6u ce ocurypaso ja
CHUMaTeJ/bU U3 Mjecelja y Mjecel, CHUMAjy LiujeHe UCTUX
Npou3BOJia, Te Ja OM ce MOIVIO TNpPAaTUTU Koje
NPOU3BO/Jle CHUMATe/bU NOCMATPajy Ha TePeHy OHM Y
YOUTHUK YyHOCe W YHampujes, JAepUHUCAH CKyN
JlOlaTHUX KapaKTepUCTHKa Ipox3BoJa U
vHdopMalyje 0 eBeHTya/IHUM 3aMjeHaMa IPOoM3BOJa
YKOJIMKO UX OyZe. TakaB HauMH CHUMama oMoryhyje
npahemwe IpoMjeHe KpeTamwa LiMjeHa U3Meby JBa
nepuoja, ajJud He U MNopebeme NpocjeyHe IujeHe
n3MeDhy pas/IMIUTHX reorpadpCcKux JoKalyja.

3a moTpebe MHJeKCa NOTPOIIAYKUX LHjeHa CHUMambe
LiMjeHa ce BpILIU c/befilehux laHa y Mjecelty:

e 33 T1O/bONPUBpeJHE TPOU3BOJE KOjU Ce
NpoJiajy Ha NujaliaMa LUjeHe ce NPHUKYIbajy
JlBa IyTa MjeceyHo W TO y mpBoj u Tpehoj
CeIMUIIM Y MjeceLly;

e  3a CBe OCTajle IPOU3BO/ie LiMjeHe Ce, y CKJIaAY
ca BaxehuMm EBpolckuM perysnaTuBaMa,
NPUKYI/bAjy jefaHnyT MjeceyHo (M3Meby 1. u
21. y Mjecelty) ¢ TUM Jia je BaXKHO OAp:KaBaTH
WCTH UHTEepBaJ U3Mehy NpUKyI/bamba.

Ionaepu

[longepu kKoju ce npuUMjewyjy 3a H3padyHaBambe
VH/JleKCca NOTPOIIaYKUX LiMjeHa cy KoeQULUjeHTH Koju
OJlpaKaBajy  peJATUBHY  BaXXHOCT  0JabpaHuX
NpoM3BOJAa M yciayra y YKYIHOj MNOTPOLIHbU
JoMahuHcTaBa Ha AoMaheM TepuTtopwujy. [lomohy mux
ce U3payyHaBajy eJleMeHTapHU HHJEKCH Kao
NOHJepUcaHu npocjenu. basupanu cy Ha nojanuma
NoBe3aHMM ca GUHAJIHOM NOTPOLIHOM JoMahHHCTaBa
Y Ha oJlaliMa o 6pojy CTaHOBHHUKa.

['naBHM u3BOp MNojaTaka 3a M3pajy MNOHJepa 3a
00payyH MH/leKca NOTPOLIAYKUX IiMjeHa je AHKeTa o
NOTpOLIbY JoMahuHCTaBa. 3a U3payyHaBambe UHAeKca
NOTPOLIAYKKUX LujeHa of, jaHyapa 2018. ropune
MpUMjeryjy ce IOHAEPH KOjU ce 6a3upajy Ha ojanuMa
n3 AHkKeTe 0 mnoTpowwku JoMahuHcraBa 3a 2015.
roguHy. IloHzepu ce cBake TroJuHe KOPWUTHpajy C
KpeTameM Ii1jeHa y IPeTX0/LHOj FOJUHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name,
it's COICOP code and unit of measurment that they should
collect in specific outlet. They choose a concrete item for
price collecting in specific outlet, in accordance with the
criterion of the most sold products in that outlet. In order
to be sure that the collector is collecting prices for exactly
the same items each month, the form for the price
collecting also includes the informations on detailed
product description in terms of brandsyvariety and
quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor the
exact price change in two different periods, but not the
comparison of average prices between different
geographical locations.

For the purposes of CPI calculations, the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudukanuja

3a kjJacupuKoBamwe MPOU3BOAA M3 CTATUCTHUKE
NOTPOLIAYKHUX LIMjeHa yoTpe6sbaBa ce Knacudukanuja
JU4He noTpoltbe npeMa HamjeHU (Classification of
Individual Consumption by Purpose-COICOP) koja
JYjesu TPOIIKOBEe Ha JBaHAeCT OCHOBHUX OjjesbaKa
NPOM3BO/IA U yCJIyTa 3a Koje ce U3payyHaBajy UHIEKCH.

Arperupame

W3pauyHaBame UH/IEeKCA NOTPOLIAYKHUX [IMjeHa NOYU e
pauyHalmeM eJeMeHTapHUX HWHJAeKca (MHJeKca
NPOM3BOJA) U UHJIEKCA peNpe3eHTaTUBHUX CTaBKH Ha
HUBOYy rpajoBa. [Ipy ToMe ce kao Mjepa cpefme
BpUjeJHOCTM KOPUCTHM TeOMEeTpHjCKa  CpejuHa.
ArperupaHy HMHJEKCH Ce HAaKOH TOra H3payyHaBajy
KopuiuTeweM JlacneypoBe ¢popMysie 3a NOHAEPUCAHY

ApUTMETHUYKY CpeAuHy, T[O4YeBLIM Of, HHJEKca
penpe3eHTAaTUBHUX CTABKU Ha HUBOY EHTHUTETA CBE 10
omwmTer HHJeKca 3a bBocHy W XepueroBuHy.

PedepeHTHa 6asa 3a pauyHawe uHzAekca je 2015.
roZiiHa.

Ocrane gebpuHuLyje

IIpousBoj: 61JI0 KOjU IPOU3BOJ, UJIH YCIyTa 3a JIUYHY
NOTPOLIKY KOjU Ce MOTy KynuTH. ['pynHU HasuB 3a
NPOU3BO/JIE U YCIIyTE.

PenpeseHTaTMBHA CTaBKa: NPOM3BOJ, Ha HajHMIXeM
HUBOY arperaunyje, 0JJHOCHO NPOM3BOJ, Y NPOJajHOM
MjecTy Ha jeiHOj reorpadckoj JiOKalUju 3a Koju ce
MO>Ke NPOLMjeHUTH IIOHep.

Cronma mpomjeHe: cTona NMpoMjeHe y crnenudUuIHOM
pedepeHTHOM paziob/by Yy mopehewy ca BpujeaHohy
ca TMoYeTKa TOr TMepuoja WIM U3 KOHKPETHO
JebuHUpaHOr paHujer NepUoja.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of towns.
Elementary aggregate indices are calculated by using
Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions indices
at the level of entities to the overall index at the level of
Bosnia and Herzegovina. Reference base year for index
calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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