®

FOOMHA/ YEAR XII

MHAEKC IOTPOIIAYKHUX HUJEHA Y BOCHHU U XEPHEIOBUHH

ArEHUMJA Z3A CTATUCTUKY BOCHE N XEPLLETrOBUHE

AGENCY FOR STATISTICS OF BOSNIA AND HERZEGOVINA

CAOIIIIITEIHE
FIRST RELEASE

Users are kindly requested to mention the data source

CAPAJEBO, 11.04.2018.

EKOHOMCKE CTATUCTIHUKE
ECONOMIC STATISTICS

Y JAHYAPY 2018. TOAUHE

IN JANUARY 2018

Monnmo KopucHmMke ga npunukom ynortpebe nogaraka o6ase3HO Haseany MsBop

CONSUMER PRICE INDEX IN BOSNIA AND HERZEGOVINA

BPOJ/NUMBER 1

Y janyapy 2018.roguHe 3aGu/beXeH pacT
HHUBOA LlUjeHa.

[ujeHe NpoH3BOJAa U ycCJayra Koje ce KOpPUCTe 3a
JU4YHY noTpouiwy y bocHu u XepueroBuHu
MjepeHe WHJEKCOM TNOTPOLIAYKUX IMjeHa, Y
jaHyapy 2018. roguHe y OJHOCY Ha NpPeTXOAHU
Mjecel, y IpocjeKy cy 3abusbexuJie pact 3a 0,2%.

Bume npujeHe Yy oJje/buuMa  XpaHe H
6€e3a/IKOX0JIHMX HaMUTaKa, AJTKOX0JIHUX nuha
U AyBaHa, CTaHOBaka U PEXKUjCKHX TPOLIKOBA,
Hamjemrraja v amapara 3a jgomahuHCTBO,
3apaBctBa, IlpeBo3a Te Ocranux apoGapa u
ycJyra.

[TocMaTpano 1o ofje/bMa lpeMa HaMjeH!
noTtpoue (COICOP), yjanyapy 2018. y onHocy Ha
MPETXO/HU Mjecell, Y TPOCjeKy je 3a0H/beKeH pacT
[MjeHa y ofjesbliiMa XpaHe U 6e3aIKOX0IHUX nuha
3a 0,8%, AnkoxosiHUX rha U ayBaHa 3a 4,5%,
CTaHOBama U pexujckux uszaraxa 3a 0,2%,
Hawmjemrtaja u anapara 3a somahuHcTBO 32 0,2%,
3apaBcTBa 3a 0,1%, [IpeBo3a 3a 0,5% Te OcTanux
nob6apa u ycayra 3a 0,3%.

Hwmxe nujene y ogjesbnuma Oajehe u o6yhe, Te
Pekpeanuje u Kyjartype.

[locMaTpaHo 1o ofjesburMa IpeMa HaMjeHU
notpomitbe (COICOP), y janyapy 2018.romune
rofHe y OJHOCY Ha TIIPeTXOAHU Mjecel, ¥
NpoCjeKy je maj HHUBOA LMjeHa 3abU/bexXeH V
ogjessuuMa  Opjehe u obyhe 3a 7,6%, Te
Pekpeanuje u kysatype 3a 0,2%.

In January 2018, on average, price levels
increased.

By divisions of COICOP classification in January
2018 compared to previous month, price levels
increased by 0,2%.

Higher prices in divisions of Food and non-
alcoholic beverages, Alcoholic drinks and
Tobacco, Housing and utilities, Furniture and
furnishing, Health, Transport and Other goods
and services.

By divisions of COICOP classification, in January
2018 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 0,8%, Alcoholic drinks and
Tobacco by 4,5%, Housing and utilities by 0,2%,
Furniture and furnishing by 0,2%, Health by 0,1%,
Transport by 0,5% and Other goods and services
by 0,3%.

Lower prices in divisions of Clothing and
footwear and Recreation and Culture.

By divisions of COICOP classification in January
2018 compared to previous month, the price index
decreased in divisions of Clothing and footwear by
7,6% and Recreation and Culture by 0,2%.



Ha roaummeM HUBOY y HNPOCjeKy 3a6U/beKeH
pact HuBOoa uujeHa oz 0,3%.

HuBo nujeHa y janyapy 2018..roguHe y ofHOCY Ha
HCTH Mjecel] IpeTX0He rofiuHe BUllH je 3a 0,3%.

[IpocjeyHu pacT UMjeHa 3abu/bexeH je y
ofjessliiMa XpaHa M 06e3aJIKOXOJHU HaMUIM 3a
1,0%, AnkoxosHa nuha u ayBaH 3a 6,3%,
CtaHoBawke U pexujckd wu3jganud 3a 1,8%,
3apaBcTBo 3a 1,2%, IIpeBo3 3a 0,9%, Pekpeauunja
u kyarypa 3a 0,5% Te PecTtopaHu U XoTesau 3a
0,1%.

[Ipocjeunu majg 1MjeHa je 3abuU/beXeH V
opjessuMa Opjeha u o6yha 3a 8,3%, Hawmjemnraj,
amnapaTH 3a AoMahMHCTBO U PEJOBHO OJ[pXKaBake
kyhe 3a 1,1% KomynHukanuja 3a 3,1%, Te OcTaja
Jno6pa u ycayre 3a 0,5%.

On annual level, on average, price levels
increased by 0,3%.

The price level in January 2018 as compared to the
same month of the previous year increased by 0,3%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
1,0%, Alcoholic beverages and tobacco by 6,3%,
Housing, water, electricity, gas and other fuels by
1,%, Health by 1,2%, Transport by 0,9%,
Recreation and Culture by 0,5% and Restaurants
and hotels by 0,1%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 83%,
Communications by 3,1% and Other goods and
services by 0,5%.



HUHJeKc noTpoIIavYKUX nyjeHa npeMa kiaacupukanuju COICOP y janyapy 2018. rogune

The Consumer Price Index by COICOP classification in Janury 2018
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00 YKynaH uHAEKC 100.2 100.3 100.5 99.7 Total Index 00
01 XpaHa u Food and non- 01
6e3a/IKOX0JIHA 100.8 101.0 100.3 100.3 alcoholic
nuha beerages
01.1 | Xpana 100.9 101.1 100.4 99.9 Food 01.1
01.2 | BesajxoxosHa 100.3 99.7 99.7 103.4 Non-alcoholic 01.2
nuha drinks
02 AnxoxosiHa nuha 104.5 106.3 1054 116.6 Alcoholic 02
M AyBaH beerages and
02.1 | AnxoxosiHa nuha 100.3 98.9 99.8 98.8 Alcoholic drinks 02.1
02.2 | Jlysan 105.8 108.8 107.2 123.1 Tobacco 02.2
03 Opajeha u o6yha 92.4 91.7 90.7 747 Clothing and 03
footwear
03.1 | Ogjeha 93.4 92.1 90.9 74.6 Clothing 03.1
03.2 | O6yha 90.2 90.8 90.0 74.7 Footwear 03.2
04 CraHoBame, Housing, water, 04
BOAA, 100.2 101.8 103.6 105.0 electricity, gas
eJleKTpUYHa and other fuels
eHepruja, rac u
04.1 E;;:;bnﬂa 100.0 105.0 101.9 109.3 Actual rentals for 04.1
housing
04.3 | OppxaBame U 100.2 100.5 100.4 100.4 Maintenance and 04.3
MompaBKa CTaHa repair of the
Awalling
04.4 | BopocHa6ajeBame 100.0 100.7 100.2 101.6 Water supply and 04.4
U pasJIHyuTe ’ ’ ’ ’ miscellaneous
KOMYHaJIHe services relating to
04.5 | EnexkTpuyHa Electricity, gas and 04.5
eHepruja, rac 1 100.3 101.8 104.6 105.6 other fuels
JIpyTH eHepreHTH
05 Hawmjemraj, Furnishings, 05
KyhaHcku 100.2 98.9 99.6 975 household
amapaTH u equipment and
peaoBHO routine
oAp>KaBame maintenance of
05.1 | Hawmjemuraj, Furniture and 05.1
nokyhcTBo, 99.7 97.2 98.6 97.4 furnishings,
TEIUCH U 0CTasle carpets and other
MO/IHe NPOCTHUPKe floor coverings
05.2 | TekcTuIHHU 99.7 97.4 98.9 96.1 Household textiles 052
MPOM3BOJH 3a
05.3 | KyhaHcku 99,9 98.3 99.2 96.2 Household 053
05.4 | CraksieHO M 99.6 95.8 97.8 93.3 Glassware. 05.4
cTosiHo nocyhe ' ' ’ ’ tableware and
household utensils
05.5 | Anar v onpema 3a 100.4 100.4 100.2 99.5 Tools and 05.5
kyhy u BPT equipment for
05.6 | [Jlo6pa u ycayre 100.4 99.7 100.1 97.6 Goods and services | 05.6
3a peIoBHO ' ' ' ' for routine
oJp:KaBame Kyhe household
06 | 3apaBcTBO 1001 101.2 100.5 102.2 Health 06
06.1 | MegHMIIMHCKH Medical products, 06.1
MPOU3BOJH, 100.1 101.6 100.6 104.1 appliances and
nomaraja v equipment
onpema
06.2 | 3xpaBcTBeHe 06.2
yenyre, ocum 100.2 100.7 100.4 98.7 Out-patient
GOJTHUYKHX services
06.3 | Bosnuuke ycayre 100.0 100.0 100.0 105.3 Hospital services 06.3
07 Ilpeso3 100.5 100.9 101.3 100.0 Transport 07
07.1 | KynoBuHa 100.1 100.7 100.1 98.6 Purchase of 07.1
BO3MJIA vehicles
07.2 | Ynorpe6a Operation of 07.2
NpEeBO3HUX 100.7 101.0 101.8 100.1 personal transport
cpeAcTaBa equipment
07.3 | Ycayre npeBosa 100.0 100.4 99.3 100.4 Transport services 07.3
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08 KomyHukanuje 100.0 96.9 99.0 97.1 Communication 08

08.1 | IowTaHcke 100.0 100.0 100.0 100.0 Postal services 08.1

08.2 | TenedoHcka 1 100.1 89.5 96.8 84.5 Telephone and 08.2
Tesedakc onpema telefax equipment

08.3 | TenedoHcke 1 100.0 97.4 99.1 98.0 Telephone and 08.3
Tesedakc ycayre telefax services

09 Pekpeaumja u 99.8 100.5 100.0 102.5 Recreation and 09
KyJTypa culture

09.1 | AyauoBu3syesHa, Audio-visual,photo 09.1
dorou 99.5 97.4 98.1 88.5 and information
MHPOpPMaTHYKa processing
onpema equipment

09.2 | Ocraja TpajHa Other major 09.2
Jo6pa 3a 100.7 101.2 101.1 102.1 durables for
pexkpeanujy u recreation and
KYJITYpYy culture

09.3 | Octanu npeamMeTH Other recreational 09.3
W onpeMa 3a 99.7 99.5 99.8 97.6 items and
peKpeanujy, BpT U ’ ’ ’ ’ equipment, gardens
kyhHU Jpy6UMIIH and pets

09.4 | Ycayre 100.0 100.5 100.4 106.8 Recreational and 09.4
pekpeanuje 1 cultural services
KVJTVDE

09.5 | HoBuHe, Kibure U 99,9 100.9 100.6 101.8 Newspapers. books 09.5
nucahu npu6op and stationery

09.6 | Ilaker 98.2 104.3 98.0 107.3 Package holidays 09.6

10 O6pasoBame 100.0 100.0 100.0 101.2 Education 10
Hpezu.mconcrco v 100.0 100.5 100.3 103.6 Pre-primary and
OCHOBHO . ducation

10.1 | o6pasoBame primary educa 10.1
CpeiIlOLIKO0JICKO 100.0 99.0 99.3 99.8 Secondary

10.2 . 10.2
o6pa3oBame education

10.4 | YHUBEP3UTETCKO 100.0 100.1 100.0 100.9 High school and 104
o6pa3oBamwe university

oduratinn

10.5 | O6pa3oBame 100.0 100.7 100.2 104.3 Education not 10.5
HezeduHKCaHO ’ ’ ’ ’ definable by level
10 HUBOY

11 PecTopaHu u 100.0 100.1 100.1 100.8 Restaurants and 11
XOoTesu hotels

11.1 | Ycayre ucxpaHe 100.0 100.4 100.2 101.3 Catering services 11.1

11.2 | Ycayre cMmjewiTaja 100.0 98.6 99.5 97.9 Accommodation 11.2

services

12 Ocrasia ao6pa u 100.3 995 100.1 99.3 Other goods and 12
yciayre sereices

12.1 | JIuyHa wera 100.5 98.9 100.2 98.4 Personal care 12.1

12.3 | Jluunu npeamet 98.5 99.5 98.7 95.7 123
JIpyre HaMjeHe Personal effects

125 | Ocurypame 100.0 | 1000 | 100.0 100.0 | Insurance 125

12.6 | duHaHcHjcke 100.0 101.5 101.1 107.3 Financial services 12.6
yciayre

12.7 | Ocrane ycayre 100.0 100.3 100.2 101.2 Other services n.e.c. 12.7




METO/Z0JIOIIKA OBJAINHEA

JeduHnnuja UHAEKCa NOTPOIIAYKHUX iUjeHa

HWHJeKC mOTpOoIAYKUX LUjeHa NpeJcTaBba Mjepy
poMjeHa LHjeHa NpPOMU3BOAA M ycCJayra Koje
JoMahMHCTBa KyIyjy paju 33a/l0BO/bea CBOjUX
JIMYHUX NOTpe6a Ha eKOHOMCKOj TepuTopuju BocHe
U XepLeropuHe.

HamjeHna

CBpxa npHKyIJbama NMOTPOIIAYKUX LHUjeHa y bocHuU
u XepleroBUHU je JobOujarbe Mjepe HHOJalHje Yy
3eMJbH, eHTUTeTUMa U Juctpukrty bBpuko. [lopeg
TOra MHJAEKC NMOTPOIIAYKHX LjMjeHa ce KOPUCTH U 3a
yckyjahuBawke mJlaTa M 3apajla y CKJAaLy ca
KOJIEKTUBHUM YTOBOPUMA, Te NeH3Uja U COLUja/THUX
JlaBama. Takohep ce KOPUCTHU U 33 O4YyBambe
BPUjeJHOCTHU KOJ, yTOBOPa C UHJAEKCHUM KJIay3yJaMa,
omoryhyje ynopehuBame cTone nHdJanuje ¢ Apyrum
3eM/baMa, oMoryhyje ynopehuBame KpeTama LiujeHa
yHyTap 3eMJ/be U3Mehy MmojeMHUX pervoHa U CJIYyKU
Kao OCHOB 3a JedJsanMoHUpalke IM0jeJUHUX
MaKpOEKOHOMCKMX  arperata y  CTaTHUCTULH
HallMOHAJIHUX padyyHa U y Jipyre CBpXe.

UHaekc mnDoTpomwlaykux upujeHa y bBocHu wu
XepueroBuHM1

WHpekc noTpolaykux uyjeHa y bocHu v XepreroBuHu
M3padyyHaBa Ce Ha OCHOBY pellpe3eHTaTHUBHE JIUCTe
mpou3BoJa Kojy y 2018. rogunu unHM 615 mporsBoja
Ceakor Mjecena npukymsba ce oko 21000 uujena Ha
yHanpujes JepUHUCAHOM Y30pKy NPOJajHUX MjecTa Ha
JiBaHaecT reorpadckux jokanuja.

OGyxBaT UHAEKCa

leorpadcku o6GyxBar. llujeHe ce MpuUKyI/bajy Ha
JIBaHaecT Jiokanuja (rpagosa) y 3emsbu (bamwa Jlyka,
buxah, bujesbuna, bpuko, /lo60j, Uctouno Capajeso,
Mocrap, Ilpujegop, CapajeBo, Tpebumwe, Ty3ina,
3eHuna) ofabpaHuxX TIpeMa KpUTepujy Opoja
CTAaHOBHHMKA U IbUXOBOj y/03U y reorpadpckoMm
[0ZAPYYjy KOjeM IIpUInazajy.

OGyxBaT npousBoaa. O6yxBaheHu cy HajBaKHUjU
NPOM3BOAM U YCJAyre Koje Kylyje CTAaHOBHHUIITBO
pagu o¢wuHanHe mnoTpoinwe. O6yxBaT Job6apa u
yclyra pefoBHO ce peBUJUpa KaKo O ce o4yBaJia
penpe3eHTaTUBHOCT JIUCTE MPOU3BOJA C 0063UPOM
Ha yKyce NMOTpoOLIaya U HUXOBe HaBUKe Y HOTJeay
KYIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2018 consisting of 615 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHuMame [j1jeHa

CBe LUjeHe ce MPUKYIJ/bAjy JIOKAJHO HAa HA4YUMH Ja
CHUMaTe/bU OJf eHTUTETCKUX 3aB0oJia 3a CTATUCTUKY U
Arennuje 3a craTtucTuky bBuX pgob6ujajy jacHe
cnenuduKalyje Ha3uBa nNpoussoja u werose COICOP
mudpe Te jeAUHUIE Mjepe Koje Tpebajy mocMaTpaTH
Ha TepeHy. CHUMaTe/bu Ha OCHOBY TUX MHpOpMaLMja
caMoOCTaJIHO GMpajy KOHKpeTaH Npou3BoJ, 4ujy he
LiMjeHy CHUMaTHU Ha ofjpeheHOM NpoJajHOM MjecTy.
CHuMaTe/b MOpa M3abpaTU KOHKPETHU HPOU3BOJ Y
CKJIaly ca KpUTepujeM HajlpoJaBaHUjer IMpor3BOJa
Ha JaTtoM 1nOpojajHoM Mjecty. Kako 6u ce
00e30UjenJI0 1Ta CHUMaTe/bU U3 Mjecella y Mjecell
CHUMajy LiMjeHe UCTUX NpPOU3BOJA Te Kako Ou ce
MOIJIO NOpaTUTU Koje IPOU3BOJle CHUMaTe/bu
IocMaTpajy Ha TepeHy OHW y YNUTHUK YHOCE M
yHanpujes JebUHUCaH CKyT JlOZIATHUX
KapaKTepUCTHUKa TMpou3BoJa U HHPopmMmalnuje o
€eBEeHTya/IJHUM 3aMjeHaMa MNpOMU3BOJA YKOJIUKO HX
6yne. TakaB HauyuH cHUMawa oMmoryhyje npaheme
NpoMjeHe KpeTama Ii1jeHa u3Mehy ABa nepuoja, ajau
He U Tnopeheme 1mpocjedHe IUjeHe HU3Mehy
pPa3/IMYUTHX reorpadckux JoKaluja.

3a moTpebe HHAEKCA MOTPOIIAYKHUX LIMjeHa CHUMambe
[MjeHa ce BpIIM c/befehux faHa y Mjeceny:

1 3a mnosbonpuBpesHe MpPOU3BOJE KOjU Ce
pojajy Ha TpXKHULIAMa LHjeHe ce
[IPUKYIJ/bajy ABa IIyTa MjeCe4YHOo U TO Y NPBOj
u Tpehoj ceaMuLU y Mjeceny;

1 3a cBe ocTane nmponsBoJie LUjeHe ce y CKIaAy
ca Baxehum EBporckuM perysatuBama
MPUKYT/bAjy jelaHnyT MjeceuHo (u3meby 1. u
21. y Mjecely) c TUM Jia ce HY>KHO OJp:KaBa
WCTHU UHTepBaJI U3Mehy NpuKyI/bama.

Iongepu

[lonzepy Koju ce npuMjewbyjy 3a H3padyHaBambe
MHJleKca NOTPOLIAYKUX LiMjeHa ¢y KoepULUjeHTH Koju
ofljpaXkaBajy  peJAaTUBHYy  BaXHOCT  0oZfabpaHHUX
OpousBoZa U yciayra y YKYIHOj HOTPOIIHHU
nomahuHcTaBa Ha JjomaheM TepurtopwHjy. [lomohy mwux
ce H3payyHaBajy eJeMeHTAapHU MHJEKCH  Kao
NOHJepucaHUu npocjenu. basupanu cy Ha nojanuma
NoBe3aHUM ca GpUHAIHOM HOTPOLIHOM JoMahuHCTaBa
Y Ha oJanyMa o 6pojy CTAaHOBHHUKA.

OcHOBHM M3BOp MoOjaTaka 3a M3pajy IMOHJAepa 3a
06payyH MHJeKca NOTPOUIAaYKUX LiHjeHa je AHKeTa 0
noTpoumy JgoMahuHcTaBa. 3a U3padyyHaBambe
HHJeKca MOTPOIIAaYKUX LUjeHa of jaHyapa 2018.
rofyuHe MpUMjewmYyjy ce MOHAEPHU KOju ce 6a3upajy
Ha TmnojanuMa U3 AHKeTe O IOTPOLIKH
JomahuHcTaBa 3a 2015. roguny. [loHaepu ce cBake
roJJiHe KOPUTY]y C KpeTameM LiUjeHa y IPeTX0HOj
TOMHHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

1 for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

9 for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudukanuja

3a kJacuduuupame INpPOU3BOJA W3 CTATUCTHKeE
MOTPOIIAYKHX LMjeHa ynotpeb/baBa ce
Knacudukanyja JMyHe NMOTPOlIke INpeMa HaMjeHU
(Classification of Individual Consumption by Purpose -
COICOP) «koja [aujenrd wu3gaTKe Ha JBaHAECT
OCHOBHHX O/Jjje/baKa IIPOM3BOJa U ycCJyra 3a Koje ce
H“3payyHaBajy UHAEKCH.

Arperupame

W3padyHaBame UH/EKCa NOTPOLIAYKUX L{HjeHa I0YU e
M3payuyHaBameM eJleMeHTapHUX WHJeKkca (UHAeKca
MPOM3BO/ia) U UH/IeKca pelpe3eHTaTUBHUX CTaBKU Ha
HMBOY rpajoBa. IIpy ToMe ce Kao Mjepa cpejmbe
BPUjeJHOCTH  KOPUCTU  TeOMeTpUjcKa  CpeJuHa.
ArpervpaHy HWHJEKCH Ce HAKOH Tora u3padyyHaBajy
kopuiuTeweM JlacepoBe ¢opmysie 3a NMOHAEepPHCAHY
apUTMETHYKy CpeArHy, TIOY4eBIIM Of UHJEeKca
penpe3eHTaTUBHUX CTaBKM Ha HUBOY eHTUTeTa CBe [0
omnher nHjekca 3a bocHy u Xepuerosuny. PedepentHa
0a3a 3a u3payyHaBame uHaekca je 2015. roguHa.

Ocrane gepuHuLje

IIpousBoA: 61JI0 KOjU IPOU3BOZA UJIM YCJIyTa 33 JJUIHY
NOTPOIIKY KOjU ce Mory KymuTd. CKyNHM HasuB 3a
IIPOU3BO/IEe U YCIIyTeE.

Penpe3seHTaTMBHA CTaBKa: NIPOM3BO/J, HA HajHKEM
HUBOY arperauydje, O4HOCHO IPOM3BOJ, y NPOJAJHOM
MjecTy Ha jesHOj reorpadckoj JIOKalMju 3a Koju ce
MO2e NPOLMjeHUTH IOHep.

Croma mpoMjeHe: cTolla MpoMjeHe y crenupuIHoM
pedepeHTHOM NIEpHOAY V opehemy ca BpujeaHomhy
ca TMo4YeTKa TOr TMEPUOJA WM H3 KOHKPETHO
JebHHHCaHOT paHUjer nepuoa.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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